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Executive Summary
The present document constitutes deliverable 7.3 “Draft plan for dissemination of results” within the
framework of the BIOMOTIVE project. The following activities refer to WP7 “Dissemination &
Exploitation” and specifically to task 7.1 “Dissemination”
The Dissemination Plan is a framework document for the dissemination and communication of
project’s activities and results. It is relevant throughout the project’s lifespan, from 2017 (M1) to 2021
(M48) and all BIOMOTIVE project partners are involved throughout. This document sets out the
steps that are taken as part of the dissemination activities of the project results. The objective of this
Dissemination Plan is to identify and organize the dissemination and the activities to perform within
the project. The aim is to promote and spread project concept and results as well as contribute to
impact creation.
The following dissemination activities are planned and presented in this document in detail: website
and social media, press releases, project leaflet, posters, conference and presentations, journal
articles, online articles, attendance at non-academic events, workshops and seminars, a
demonstration event, and interaction with other projects. The plan of dissemination will be
continuously updated to increase the impact on society and an updated version will be released at
M30 (i.e. D7.4 “Final plan for dissemination of results”)
The present document is structured as follows:
1. Section 1: provides introduction and general overview.
2. Section 2: provides strategy of dissemination.
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1. Introduction and structure of the dissemination
plan
The present document constitutes the “Plan of Dissemination of results" and describes the
dissemination plans for BIOMOTIVE, detailing the steps to be taken over the project's life cycle to
achieve a maximum effect and reach the audiences. It gives a brief overview on the dissemination
activities and describes future steps.
Dissemination of results is a fundamental activity to ensure a wide implementation of the results
achieved by the BIOMOTIVE project. The purpose of this document is to describe the dissemination
strategy planned by BIOMOTIVE, and also to capture and record any BIOMOTIVE related
dissemination activity over the course of the project.
The main aim of the Dissemination Strategy is to present the approach of dissemination,
advertisement and exploitation strategy of the project results in order to ensure that project outcomes
are communicated effectively to community.
This document presents the preliminary version of Dissemination plan and includes a range of
planned activities which aim to deliver appropriate content to key stakeholders and community.
The following dissemination activities are presented in this document in detail: website and social
media, project leaflet and project posters, press releases, conference, presentations, journal articles,
attendance to trade shows and academic events, and a video film regarding BIOMOTIVE project.
This dissemination plan is a working document and will be updated regularly to reflect appropriate
dissemination activities during the lifetime of the project.
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2. Project overview
The BIOMOTIVE consortium is constituted by sixteen partners from different EU member states:
1. SELENA LABS SP. Z O. O. – project coordinator (Poland)
2. MAIER SCOOP (Spain)
3. METSÄ FIBRE OY (Finland)
4. NOVAMONT SPA (Italy)
5. THURINGISCHES
INSTITUT
FUR
TEXTIL-UND
KUNSTSTOFFFORSCHUNG
RUDOLSTADTEV (Germany)
6. INSTYTUT CIEZKIEJ SYNTEZY ORGANICZNEJ BLACHOWNIA (Poland)
7. NADIR SRL (Italy)
8. GREENNOVENTION SP. Z O. O. (Poland)
9. LEDA POLYMER SP. Z O. O. (Poland)
10. I.S.C. RO TECHNOLOGY SRL (Romania)
11. INTAP TOBIK SPOLKA JAWNA (Poland)
12. UNIVERSITÀ DI PISA (Italy)
13. PATENTOPOLIS BV (The Netherlands)
14. FUNDACION CARTIF (Spain)
15. UNION INTERNATIONALE DES TRANSPORTS PUBLICS (UITP) (Belgium)
16. RINA SERVICES SPA (Italy)
The BIOMOTIVE project is paving the ground towards the production and subsequent market
penetration of bio-based automotive interior parts with enhanced technical performance, improved
environmental profile and economic competitiveness, with the aim of replacing the fossil-based, nonbiodegradable counterparts.
The main objectives of BIOMOTIVE project:
 to demonstrate the production of biobased raw materials and building blocks for the
subsequent application in the formulation of biobased polyesters-polyols and bio-based
thermoplastic TPUs (Thermoplastic PolyUrethane) and the production of novel cellulosebased regenerated fibres from paper pulp.
 to validate the bio-based polymers in producing interior fascia and/or door handles of cars,
the foams for production of bio-based seats and the regenerated fibre for producing biobased textile for covering vehicles seats.
 to reduce primary energy consumption and GHG emission of the developed processes and
improve the recyclability of the end-of-life bio-products through eco-design strategies.
 to create new jobs in the bio-based, green chemistry sectors and agricultural sectors, while
paving the way for additional investments in the bio-based economy in Eastern European
countries.
 To enlarge the current interest on these green technologies in the vehicle industry sector.
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3. Outline
Dissemination strategies have been set up at an early stage of the project focusing on
 effective communication of project results through the public website (available at the
following address www.biomotive.info),
 effective visualizations through advertising materials and the visibility of all events related to
dissemination of the project.
In the further phases of the project, the plan of dissemination will be focused mainly on dissemination
of project results (once they will be mature enough) to clearly show the benefits that the new biobased materials can provide to the relevant end-users. These activities will be consist mainly in
publications of articles, articles in magazines, participation in relevant conferences, workshops,
events, seminars and a set of open demo days.
The goal of the dissemination plan is the proactive involvement of all partners for both dissemination
and exploitation of project results.

4. Procedures and tracking tool
Each partner participating in the BIOMOTIVE project has competences, own relationship and
contacts, therefore dissemination initiatives will also leverage “partners’ creativity”. This is an initial
dissemination plan, which is a preliminary description of the initial activities undertaken to
disseminate information about BIOMOTIVE project. As part of this document, each partner can
create and carry out planned dissemination activities tailored to its own target group, and have the
possibility of suggesting further dissemination opportunities via a Google form, which has been
created as additional tracking list. Alternatively, all activities undertaken by partners for dissemination
can be documented and send to GREENNOVENTION via email (info@greennovention.eu). All
necessary promotional materials needed to participate in dissemination activities deliver
GREENNOVENTION as a leader of the WP7 work package.
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Figure 1: Google form
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5. Dissemination strategy
The present section describes the most important elements of the adopted methodology. The goals
and directions of BIOMOTIVE project dissemination were defined, target groups that will primarily
addressed by the our dissemination activities and the materials intended to be used. The section
describes activities already carried out as part of dissemination but also activities planned for the
following months.
This includes the following objectives of the dissemination strategy:
 Creating a common strategy to disseminate the project, including a common project chart
and agreed guidelines
 Creating shared mechanism for disseminating
 Conducting liaison with other EU projects to maximize the impact
 Ensuring that the dissemination activities are carried out following the BIOMOTIVE rules and
targeting the right selected public.
The objectives of the dissemination strategy are as follows:
 preparing strategy of dissemination
 participating in events such as
o conferences
o seminars
o workshops
o trade shows
o lectures
 preparing a project video
 preparing articles, publications, press releases
 preparing promotional material like leaflets
 using social media
 creating a project website
Generally, the goals of dissemination are used to raise public awareness about the existing project,
its expectations, results and influences. They are also used to pave the way for commercial and noncommercial use of the project results.

5.1.

Target groups

Dissemination activities will particularly aim, in a first instance, at raising interest of potentially
interested parties across relevant stakeholders in the proposed new bio-based products made of
polyurethanes and regenerated fibres. In a second instance, exploitation-oriented dissemination
activities will be aimed at promoting the materials, along with the benefits they can provide, toward
potential target end-users to facilitate and speed up their market uptake.
Dissemination activities will target all relevant stakeholders, including industry. The following groups
are considered as the priority targets of the dissemination activities:
Target groups:
 Group 1: Vehicles producers
 Group 2: Construction textile
 Group 3: Furniture sectors
 Group 4: Wider public - Engaging in a dialogue with the public is essential to focus attention.
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For example:














The vehicle industry market
o Vehicles producers (both passenger cars and commercial vehicles) and OEMs in the
automotive sector,
o Vehicle interior parts producers
o Producers of technical technical textiles for automotive applications
Within secondary market segments:
o Companies designing and implementing green walls installations on buildings
o Producers of other technical as well as non-technical textiles for application outside
the automotive sector
Technology providers and catalysts developers (especially SMEs);
Relevant European as well as national industry associations and federations
Professional representatives, worker/professional associations and federations requiring to
get acquainted with the properties of the new materials
Decision- and policy-makers (at the European and national level)
Relevant national and regional clusters of Bioeconomy and green chemistry
Relevant European communities, including the relevant European Technology Platforms and
Public-Private Partnerships, such as CEFIC (the European Chemical Industry Council) and
SPIRE (Sustainable Process Industry through Resource and Energy Efficiency) communities
The research community gravitating around the specific scientific and technical fields tackled
by the project
The media and the general public

5.2. Dissemination Methods
Dissemination addressing to the above-mentioned target groups consists of the following methods:
The project communication set consists of the public website (www.biomotive.info), roll-ups, leaflets
and social accounts such as Facebook, Instagram, Twitter and LinkedIn (more information on these
channels are reported later on in the present document). It is foreseen to produce specific
BIOMOTIVE gadgets (to be defined in later steps) that will be distributed during events and a project
film that will be played on all kinds of presentations.
Another method is press releases / publishing articles in scientific and technical magazines. With the
development of the project, The results generated by the project and showing the achievements and
benefits will be reported in scientific articles and published in scientific and technical magazines.
The third method of dissemination of project results is related to the participation of the project during
organized events, such as conferences, seminars, trade fairs and lectures. Such events give the
possibility of direct contact with the public. The stakeholder Group is an example of event organized
in the framework of BIOMOTIVE. A first Stakeholder Group has been organized to the aim of
understanding the expectations and needs from the industry regarding this project. The collected
outcomes will be used to better shape the dissemination actions. More information is also shared in
the following section 5.4.
Open source, this method provides for the publication of the project in open source repositories with
necessary instructions. An example of such a repository can be GITHUB, which today is used by a
large group of users.
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5.3. Impact Indicators
The dissemination plan also provides the necessary mechanisms that will allow the partners to
assess the impact of the dissemination activities undertaken and, if necessary, impose corrective
actions. Assessing the impact of a dissemination method is not an easy task because there are no
clearly defined tools that would measure such impact. Therefore, project can approach this topic in
the following way:
 Website - this impact can be measured by controlling visits to the public website. A potential
solution is represented by a tool such as Google Analytics, which is an internet tool used to
analyze web site statistics.
 Social accounts with high popularity are usually considered more influential than others,
therefore the social indicator will have an indicator of visits and likes of these accounts. The
rate of visits and likes for community accounts is an important indicator that needs to be
constantly raised. The bigger the indicator, the greater public awareness about the project.

5.4. Biomotive Stakeholder Group
A Stakeholder Group for the BIOMOTIVE project has been setting up by UITP. The invitation for
joining such a group is presented below.
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Figure 2: Invitation to Stakeholder Group

The Consortium has worked on the social media and other website channels to spread the word,
such as Twitter, Facebook, Linkedin (open space and closed groups), BioMOTIVE website, UITP
newsletters and UITP website article:
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Figure 3: Biomotive website
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Figure 4: Linkedin – Open space area with the BioMOTIVE initation

Figure 5: Linkedin – Closed groups with the BioMOTIVE invitation
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Figure 6: UITP article inviting to join the BioMOTIVE SG:

The invitation was published on social accounts, BIOMOTIVE website and UITP website, and was
also disseminated by GREENNOVENTION at the motor show in Poland and by UITP at Transport
Research Arena 2018 in Vienna.

5.5. Partners roles
All partners actively participate in dissemination tasks which are described in the following chapters.
More specifically, each partner will be involved in participating in conferences, promoting project
goals and influences, publishing articles in scientific magazines showing visible results and benefits
of the project's duration. Partners can also post social media posts to reach the widest possible
community. GREENNOVENTION will lead this WP7 and all its individual tasks. The project’s results
will be published in the international scientific/technical literature. Results will also be presented at
relevant conferences, symposia, seminars, workshops, and other events will be selected in WP7.
The participation will take the form of oral or poster presentations but also through to the project’s
leaflet, goodies and logo-presence.
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Education training sessions integrating the knowledge developed within the project will be offered to
students at local as well as international level by UNIPI, ICSO and TITK.
Three open demo days will be organized in order to show the impact on local economy. Demo days
will be organized at different production sites (Novamont’s premises in Italy for FDCA plant, Selena’s
premises in Poland for 2k foams plant and TITK’s premises in Germany for regenerated fibres plant).

5.6.

Dissemination timeline

Activities related to the dissemination of project results can be divided into three phases


Phase 1: (M1 – M6)

The first phase covers the initial activities that aim to show that BIOMOTIVE has started.
Consequently, this phase provides information on the main information about the project, its partners
and planned activities. These activities include:
o Raising public awareness about the project
o Development of promotional materials such as leaflets and posters
o Publish information about BIOMOTIVE and its partners and activities via a public
website and social media channels


Phase 2: (M7-M24)

Starting from phase 1 activities, this second phase targets the involvement of stakeholders, which
are asked to join the BIOMOTIVE project. Invitations to participate in the BIOMOTIVE Stakeholder
Group were created and sent. This section also includes organizing events in the European Union,
such as workshops, seminars, conferences and lectures, also sections introduces publications,
articles in scientific / technical magazines.


Phase 3: (M25-M48)

The section contains all the elements of phase 1 and phase 2 and focuses on introducing the
dissemination of the final results of the project to the community and the group of interested parties.

5.7. Dissemination management
In accordance with article 29.1 Obligation to disseminate results, “each beneficiary must — as
soon as possible — ‘disseminate’ its results by disclosing them to the public by appropriate means
(other than those resulting from protecting or exploiting the results), including in scientific publications
(in any medium)”. “A beneficiary that intends to disseminate its results must give advance notice to
the other beneficiaries of — unless agreed otherwise — at least 45 days, together with sufficient
information on the results it will disseminate. Any other beneficiary may object within — unless
agreed otherwise — 30 days of receiving notification”. Therefore, for the dissemination of results to
be as high as possible, each partner should take an active part in it and take all opportunities related
to dissemination for the benefit of the project. Any proposals related to the dissemination of project
results, could be submitted via the Biomotive Internal Communication Platform, which can be
found on the website www.biomotive.info. The Biomotive Internal Communication Platform is
internal area for safe and effective communication within the consortium external platform for
presenting relevant information to the interested shareholders. Here Consortium Partners can
discuss, share project insights and keep files.
Alternatively, proposal for dissemination could also be sent via Google form or email to
GREENNOVENTION at info@greennovention.eu and to NOVAMONT at
mariateresa.riolo@novamont.com
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5.8. Dissemination tools
Dissemination is a very important part of every project. Within BIOMOTIVE, it constitutes a key
aspect and is focused on creating outside world awareness. A dissemination strategy comprises a
number of objectives and steps the dissemination must fulfil, the groups that will be targeted, the
scope of the activities and the roles of the project partners. This chapter describes all of these
components.
The main activities for the dissemination are grouped into different categories:
 Project logo
 Graphical visual identity
 Demonstration events and workshops.
 Scientific journal publications.
 Information material like leaflet posters and video film.
 Website.
 Events at University
The overall aim of the dissemination activities outlined in this plan is to ensure impact creation.
 To continuously create awareness among the target audience about the project idea,
activities and outcomes
 To promote BIOMOTIVE innovations through the spread of results
 To continuously create understanding of the benefits of the project’s activities and outcomes.

5.8.1. Project corporative image
A common public image / branding for the project allow an easier identification by the public and
ensures better visibility and immediate recognition.


Logo
The logo is a graphic sign used to recognize the project is one of the most important elements
of the project's identity. The logo is related to the subject of the project so that the society
looking at them immediately associates what it refers to. The BIOMOTIVE logo is simple and
clear, attracting the attention of the target audience.

Figure 7: Logo of Biomotive

5.9. The website
The project’s website (www.biomotive.info) is considered one of the most effective sources of
dissemination. Anyone can visit the site and find out about the BIOMOTIVE project in an interactive
way. The BIOMOTIVE website is the key communication tool. It serves as a public window, in which
D7.3 – Draft plan for dissemination of results
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the project communicates relevant information about its objectives, impacts, progress, upcoming
activities and events to the various target audiences. Website includes key information on the project,
such as the partners, the project’s objectives, its work packages, impacts, news and press. The
website will be continuously updated in order to keep informed community about the progress and
disseminate information about BIOMOTIVE to the whole world. The website appears in English
language.

Accessible from the home page

Sub-page

About

Summary BIOMOTIVE website

Objective & Impacts

Objectives description of BIOMOTIVE project
Impacts description of BIOMOTIVE project

Consortium Partners

Full list of Consortium Partners with company logo

Contact

Contact to BIOMOTIVE via web form

Press

Articles about events
Newsletter

Links

Useful links

Community

Community page for members to discuss
Library page for members to store documents
Link to contact page
Link to log in page

Log in

Login for members to access project documents
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Figure 8: Website of Biomotive

The website will also serve for constantly publishing all news and publications related to the project.
Other media, such as Linkedin, will invite the readers to enter in the website.
The following news have been already published on the website:




Invitation BIOMOTIVE Stakeholder Group
Information regarding BIOMOTIVE project at the BBI JU Stakeholder Forum 2017
Information regarding BIOMOTIVE at the AMA motor show in Ostróda

The website has sections in which all public project reports, promotional materials, invitations and
all public results will be uploaded for download. Each of the partners wishing to publish something
on the website should notify the WP7 leader - GREENNOVENTION to the following address:
info@greennovention.eu.
Figure 9: The website
The website must be provided with promotional material, shown during events and passed on to the
community in order to reach as many visitors as possible, at least more than 10,000 visits.
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5.10.Social media
Social media are a very dynamic environment and one of the most popular and fastest ways to
promote the project and enhance its visibility. BIOMOTIVE uses social media for raising awareness
and communicating the results to a wide community.
Accounts in the 4 major social networks, namely Facebook, Instagram, Twitter and LinkedIn, have
been created to reflect the general project in an engaging and interactive way. They serve as a tool
that helps reach the widest possible community.
Each partner has to collect all information and photos from events and send to Grennovention to the
following address: info@greennovention.eu. The social account will be regularly updated to increase
range.
Greennovention prepared preliminary editorial plan for social media for upcoming month, it will be
regularly updated.
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Figure 10: Editorial plan for social media

5.10.1. Facebook
Facebook is the most popular social network, where news, links, photos and are easily shared.
Facebook is the largest online social networking service and enables to exchange messages, share
links, comments, photos, videos, etc. BIOMOTIVE project can be found at Facebook:
www.facebook.com/BIOmotive.info/
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Figure 11: Facebook

5.10.2. Instagram
Instagram is a mobile, desktop, and Internet-based photo-sharing application and service that allows
BioMotive to share pictures and videos either publicly, or privately to pre-approved followers.
BioMotive project can be found at Instagram: www.instagram.com/biomotive.info/

Figure 12: Instagram
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5.10.3. Twitter
Twitter is a social network based on micro-blogging and social messaging. It is a useful channel for
keeping people informed about work in progress, events and results in a brief and catchy way. Twitter
is used professionally as a means of fast communication of organization specific news and events.
BIOMOTIVE project can be found at Twitter: www.twitter.com/Biomotiveinfo

Figure 13: Twitter

5.10.4. LinkedIn
LinkedIn is the world's largest professional network with more than 400 million members around the
world. LinkedIn offers access to people, jobs, news, updates, and insights. LinkedIn is a businessand employment-oriented social networking service that operates via websites and mobile apps.
LinkedIn provides a predominantly professional network, creating potential for networking across.
BIOMOTIVE project can be found at LinkedIn: www.linkedin.com/company/biomotive1/
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Figure 14: LinkedIn

5.11.Project leaflet
In order to inform the broad audience of the BIOMOTIVE project and improve its visibility, materials
for dissemination has been prepared. The dissemination materials contain:
 a logo
 a brief description of the project
 the results obtained from the project
 list of partners
The materials will be distributed during events organized by the consortium partners to increase the
visibility of the project.
Three versions of leaflets will be created during the project:
 version 1: at an early stage of the project, showing the main project assumptions –
Completed
 version 2: in the project's core, the leaflet will contain the progress related to the project's life
cycle
 version 3: at the end of the project, the leaflet will contain all the results generated by the
Biomotive project
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5.11.1. Version 1 of leaflets
A Biomotive leaflets was already produced at M6 to present the topic, objectives and activities of the
project. A leaflet is a useful and flexible tool for disseminating information as can be distributed at
conferences, meetings and workshops as well as trade shows.
BIOMOTIVE leaflets have been created at M6 and will be distributed at meetings to inform a wide
range of audience and enhance its visibility. Dissemination leaflets contain BIOMOTIVE logo, a brief
description of the project, and list of the partners.

Figure 15: Leaflet
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5.11.2. Project poster
A Biomotive roll-ups was already produced at M6 to present the topic, objectives and activities of the
project. A Roll-up is also an extremely useful and flexible tool like leaflets for disseminating
information as can be shown at conferences, meetings and workshops as well as trade shows.
The roll-ups have been structured like the leaflets, describing the project, targeted at the general
public. Posters are designed to focusing attention and attract audiences.

Figure 17: Roll - up 1
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Figure 18: Roll - up 3

5.12.News releases
Press releases, interview, future articles will be released when applicable.
The following table reports a list of articles published online up to M12:
Lp.
1

2

Title
Advanced
BIObased
polyurethanes and
fibres for the
autoMOTIVE
industry with
increased
environmental
sustainability
BIOMOTIVE – A
BIOBASED
REVOLUTION
FOR THE

Type
Article on
the web

Author
UITP

Link
http://www.uitp.org/biomotive

Article on
the web

UITP

http://www.uitp.org/news/biomotive
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AUTOMOTIVE
INDUSTRY

3

Article on
the web

RINA

https://www.rina.org/en/media/CaseStudies/
Biomotive

4

Advanced biobased
polyurethanes and
fibers for the
automotive industry
with increased
environmental
sustainability
BIOMOTIVE

Article on
the web

CARTIF

5

BIOMOTIVE

Article on
the web

CARTIF

6

Advanced
BIObased
polyurethanes and
fibres for the
autoMOTIVE
industry with
increased
environmental
sustainability
BIOMOTIVE

Article on
the web

Fabio
Disconzi

http://www.cartif.com/en/internationalprojects/european/horizon2020/item/1224biomotive.html
http://www.cartif.com/proyectosinternacionales/europeos/horizonte2020/ite
m/1218-biomotive.html
http://www.fabiodisconzi.com/openh2020/projects/210578/index.html

Article on
the web

https://www.bbieurope.eu/projects/biomotive

BIOMOTIVE – A
Biobased
Revolution For The
Automotive Industry
Metsä Fibre
received EU
funding for LigniOx,
Biomotive and
Biofficiency projects
Biomotive

Article on
the web

BIOBASED
Industrie
s
UITP

Note on
the web

Metsa
Fibre

https://www.woodbizforum.com/metsa-fibrereceived-eu-funding-for-ligniox-biomotiveand-biofficiency-projects/

Posts on
social
network
Note on
the
website

BIOmoti
ve

https://www.facebook.com/BIOmotive.info/

BIOmoti
ve

https://biomotive.info/2017/11/28/biomotiveproject-at-the-bbi-ju-stakeholder-forum2017/

Posts on
social
network

BIOmoti
ve

https://www.linkedin.com/company/biomotiv
e1/

7

8

9

10

11

12

BIOmotive project
at the BBI JU
Stakeholder Forum
2017
BIOmotive project

http://www.publicnow.com/view/600690017
B7CB24CCCD37232214C258B391EFDED
?2017-08-03-11:30:06+01:00-xxx9569

Table 1: List of articles
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5.13.Publications in scientific journal
The publication of papers is an important way to disseminate scientific knowledge. The BIOMOTIVE
project will actively pursue scientific publications in scientific journals and automotive magazines.
The major peer-review journals being targeted are:
 Polimery
 Polish Journal of Chemical Technology
 Chemical and Proces Engineering
List of scientific publications
Name
Polimery

Polish Journal of Chemical
Technology

Chemical and Proces
Engineering

Description
The journal "Polimery" of
international circulation, is publishing
peer reviewed scientific and
technical research papers covering
polymer science and technology in
the field of plastics.
Polish Journal of Chemical
Technology is a peer-reviewed,
international journal devoted to
fundamental and applied chemistry,
as well as chemical engineering and
biotechnology research. It has a very
broad scope but favors
interdisciplinary research that bring
chemical technology together with
other disciplines.
Chemical and Process Engineering
publishes papers on original and
significant experiments. The Journal
is a peer-reviewed, quarterly
magazine with over 50-year tradition,
now aiming at applications in
chemical, biochemical and various
process industries.

Picture

Table 2: List of scientific publications

Reviewed international scientific manuscript will be produced during the duration of the project. Due
to the long publication process in peer reviewed journals, the manuscripts are expected to be
published when specific project results are achieved. All publications will be collected in a dedicated
space within the project website for open access/download.

5.14.Events
To ensure continuous visibility of the project, there will be organized all kinds of events directed to
the society, such as fairs, workshops, conferences, seminars and lectures for students. Each partner
has the right to propose an event in which the project can take part.
Three open demo days will be organized in order to show new processes and the impact on local
economy.
At the end of the project, a final conference will be organized by GREENNOVENTION during which
the project’s results, achievents and conclusions will be publicly presented to a wide stakeholder
community.
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Events in which BIOMOTIVE has already participated:

1
2
3
4
5
6

Name
V Bioeconomy congress
Stakeholder Forum
V edition of Auto Moto Arena
MECSPE 2018
Scuola@Novamont
Transport Resaerch Arena (TRA)

Date
20-21 October 2017
2017
17 – 18 March 2018
22 – 24 March 2018
12 April 2018
16 April 2018

Place
Poland - Łódź
Belgium – Bruxelles
Poland – Ostroda
Italy - Parma
Italy – Novara
Austria – Vienna

Table 3: Past events

Photos from events:

Figure 19: V edition of Auto Moto Arena
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Figure 20: Stakeholder Forum

Figure 21: MECSPE 2018
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Figure 22: Scuola@Novamont

Figure 23: Transport Resaerch Arena (TRA)
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Identified future events in which BIOMOTIVE will or can participate:

1
2
3
4
5
6

Name
1st SG meeting
Innotrans

Date
Place
26-29 June 2018
18-21
September Berlin (UITP stand)
2018
Lecture for students of the Lodz October 2018
Poland – Łódź
University of Technology
Automotive trade show MOTO - 6-7 October 2018
Poland – Toruń
TOR
UITP Summit
9-12 June 2019
Sweden – Stockholm
International bus conference
2019
Table 4: Future events

5.15.Video of project
A project video and/or video-interviews will be created in order to present the project’s objectives,
impacts and the most important information about BIOMOTIVE. The video will be broadcasted at
every event in which BIOMOTIVE participates, and will also be included on the website and on social
networking sites. The opportunity to broadcast the project on Futuris, part of Euronews broadcast
channel, by a documentary about the possible use of bio-based alternatives to conventional plastics
and fibres in the automotive industry will be sought.

5.16.Gadgets
Gadgets are an important part of every event because they attract the attention of the audience,
increasing the dissemination, Traditional gadgets include candies, pens, notebooks, etc. Each
partner who participates in any event should contact the WP7 leader in order to obtain such gadgets.
The following images report some examples of gadgets:

Figure 24: Candy
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Figure 25: Notebook
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6. Conclusion
The present deliverable describes the dissemination and communication plan that will be adopted in
order to increase the awareness of the BIOMOTIVE project. The adopted strategies, tools and
materials are described in details, as well as the targeted audience for the different dissemination
activities.
The present document includes also information about the dissemination and communication
activities carried out during the first year of the project. An updated version of the present document
will be finally released at M36.
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Annex I – List of dissemination activities
Tracking list of dissemination activities
1
2
3
4
5
6

Biomotive logo
Biomotive website
Leaflets
Roll – ups
Biomotive candies
Invitation to Stakeholder Group

7

Facebook

8
9
10

Instagram
Twitter
LinkedIn

11
12
13
14
15
16

Stakeholder Forum
V edition of Auto Moto Arena
MECSPE 2018
Scuola@Novamont
Transport Resaerch Arena (TRA)
V Bioeconomy congress

17

20

Advanced BIObased
polyurethanes and fibres for the
autoMOTIVE industry with
increased environmental
sustainability
BIOMOTIVE – A BIOBASED
REVOLUTION FOR THE
AUTOMOTIVE INDUSTRY
Advanced biobased polyurethanes
and fibers for the automotive
industry with increased
environmental sustainability
BIOMOTIVE

21

BIOMOTIVE

22

Advanced BIObased
polyurethanes and fibres for the
autoMOTIVE industry with
increased environmental
sustainability
BIOMOTIVE
BIOMOTIVE – A Biobased
Revolution For The Automotive
Industry

18

19

23
24

https://biomotive.info/

Social media
https://www.facebook.com/BIOmotive127901187902898/
https://www.instagram.com/biomotive.info/
https://twitter.com/Biomotiveinfo
https://www.linkedin.com/company/biomotive1/
Events

Online articles
http://www.uitp.org/biomotive

http://www.uitp.org/news/biomotive

https://www.rina.org/en/media/CaseStudies/Biomotive

http://www.cartif.com/en/internationalprojects/european/horizon2020/item/1224biomotive.html
http://www.cartif.com/proyectosinternacionales/europeos/horizonte2020/item/1218biomotive.html
http://www.fabiodisconzi.com/openh2020/projects/210578/index.html

https://www.bbi-europe.eu/projects/biomotive
http://www.publicnow.com/view/600690017
B7CB24CCCD37232214C258B391EFDED?2017-0803-11:30:06+01:00-xxx9569
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25

26
27
28

Metsä Fibre received EU funding
for LigniOx, Biomotive and
Biofficiency projects
Biomotive
BIOmotive project at the BBI JU
Stakeholder Forum 2017
BIOmotive project

https://www.woodbizforum.com/metsa-fibre-receivedeu-funding-for-ligniox-biomotive-and-biofficiencyprojects/
https://www.facebook.com/BIOmotive.info/
https://biomotive.info/2017/11/28/biomotive-projectat-the-bbi-ju-stakeholder-forum-2017/
https://www.linkedin.com/company/biomotive1/

Table 5: Tracking list of dissemination activities
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